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3.1 LEARNING OUTCOMES

Technical and analytical evaluation of business internationalization strategies .  Field-work in relevant areas, applications 

based on mainstream tools and information from national agencies (ICEX, MITI, Chambers of Commerce, etc.), international 

organizations (OECD , World Bank, EXIMBANK, EIB, UNCTAD), and bodies specialized in international business promotion 

(trade, foreign direct investment, foreign exchange and international risk management such as ICEX, ICO, KfW).
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4. OBJECTIVES

Internationalization from trade and corporate perspective  in different environments : mature and emerging markets, for which we 

apply two complementary approaches that structure the program: the trade perspective that includes fiscal barries and 

institutions, logistics and finance, and the global investment perspective that takes into account the nternationalization strategic 

alternatives, cultural and institutional differences and political risk management .

The aim of this course is to analyze the strategies and opportunities for business internationalization from trade and corporate 

perspective in different envirronments: mature and emerging markets, for which we apply two complementary approaches that 

structure the program: the trade perspective that includes fiscal barries and institutions, logistics and finance, and the global 

investment perspective that takes into account the internationalization strategic alternatives, cultural and institutional 

differences and political risk management.

6. COURSE ORGANIZATION

CONTENTS

1 BLOCK I INTERNATIONALIZATION

1. The international environment: foreign trade, investment, technology and institutions: 

2. National differences: Economies, Politics and Institutions

3. Cultural and ethical differences 

4.     Business regulations: Doing business Abroad

5.     Internationalization: foreign trade, corporate and business internationalization

2 BLOCK II  FOREIGN TRADE OPERATIONS

6. Imports, Exports and Countertrade

7. Foreign Trade operations.

8. Transport, Logistics and Information and Communication Technologies in Foreign Trade .

9. Administrative and fiscal regulations of Foreign Trade.

3 BLOCK III ITERNATIONALIZATION STRATEGIES 

10. Financing business abroad. 

11. Foreign Direct Investment

12. Industry Internationalization Strategies

%

7. ASSESSMENT METHODS AND CRITERIA

Description Type Final Eval. Reassessment

Papers, projects, and presentations  30,00 Laboratory evaluation No Yes

Oral presentation and class discussion  10,00 Oral Exam No No

Class Deliverables  20,00 Activity evaluation with Virtual Media No Yes

Final Exam  40,00 Written exam Yes Yes

 100,00 TOTAL

Observations

Observations for part-time students

The evaluation consists of a final exam on the course contents for both the ordinary call and the extraordinary one.
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