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Course unit title M612 - Planning of Corporate Web Presence
and code
Number of ECTS 2,5 Term Semester based (1)
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Web https://moodle.unican.es
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instruction
Department DPTO. ADMINISTRACION DE EMPRESAS
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E-mail pedro.solana@unican.es
Office Edificio de las Facultades de Derecho y Ciencias Econdmicas y Empresariales. Planta: + 2.
DESPACHO (E207)
Other lecturers ELIANA ROCIO ROCHA BLANCO

3.1 LEARNING OUTCOMES

- Ability to plan the presence of organizations on the web.

- To evaluate accessibility and usability on websites.

- To know the applications and technologies that organizations can use to be present on the Internet.

- Ability to implement content management systems in organizations.
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4. OBJECTIVES

To know the strategies and technologies to be used by organizations to be present on Internet and especially through the Web
2.0.
To acquire the knowledge and skills needed to plan the presence of organizations on the web.

To know the web accessibility standards and usability criteria of the applications.

To know the systems for the management of contents and to acquire the competences for its use and application in the
organizations.

6. COURSE ORGANIZATION

CONTENTS

—

Unit 1. Corporate web planning:

1.1 Introduction to planning and corporate web presence.

1.2 Web 2.0 presence: web portals, social networks and corporate blogs
1.3 SEM - SEO positioning in search engines

1.4 Online reputation

2 Unit 2. Standards and web technologies:

2.1 W3C Standards and technologies.
2.2 Web accessibility and usability.
2.3 Professional social networks.

3 Unit 3. Content management:

3.1 Technologies and tools for content management.

3.2 Content Management Systems (CMS): advantages for organizations and selection criteria.
3.3 CMS for building corporate portals.

3.4 Open source tools for content management.

4 Group work of construction of a corporate web portal.
5 Tutorial sessions.
6 Exam.

7. ASSESSMENT METHODS AND CRITERIA

Description Type Final Eval. Reassessn %
Exam Written exam Yes Yes 50,00
Group work Work Yes Yes 50,00
TOTAL 100,00
Observations

Examination and evaluation activities may be carried out remotely if health conditions require it.

Observations for part-time students
Part-time students will take a test and do an individual work.
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