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3.1 LEARNING OUTCOMES

- Knowledge of the decision-making process of tourists, the typology of tourists based on their needs and motivations, as well
as the internal and external determinants of tourist behavior.

4. OBJECTIVES

1. Understand the basic fundamentals of consumer behavior in tourism.
2. Know how to model the consumer behavior in tourism.

3. Recognize the determinants of consumer behavior in tourism.

4. Recognize the different tourism products and how to value them.

5. Understand the cultural influences on the consumer behavior in tourism
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6. COURSE ORGANIZATION
CONTENTS

1 TOPIC 1 Tourist making-decision process.

1.1 The consumer behaviour in tourism

1.2 The phases of the tourist decision-making process

1.3 The internal determinants of the tourist decision-making process

N

TOPIC 2 the tourist decision-making process

2.1 External Factors

2.2 New trends in the analysis of tourist behavior
2.3. Personals values and lifestyles of tourists

7. ASSESSMENT METHODS AND CRITERIA

Description Type Final Eval. Reassessn %
Teamwork Work Yes Yes 30,00
Individual Exam Written exam Yes Yes 50,00
Participation and individual attitude Others No No 10,00
Individual intragroup participation Work No No 10,00
TOTAL 100,00
Observations

The minimum grade required of the student in the individual exam of the subject is 4.0.
The minimum grade required of the student in teamwork is 4.0.
If these minimum requirements are not met, the student's final grade will be failed, and the student must attend a new proof.

Observations for part-time students

The exam will consist of a single theoretical and practical test of one hundred percent of the subject.
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