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3.1 LEARNING OUTCOMES

Students will learn the guidelines to develop marketing research and, particularly, online surveys.-

4. OBJECTIVES

- Know how to design a questionnaire according to the research objectives.

- Know how to use, optimally, the multi-item scales.

- Know how to use a specific software for data analysis.
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6. COURSE ORGANIZATION

CONTENTS

1 1. QUANTITATIVE RESEARCH

-1.1. Introduction to marketing research

-1.2. Concept and stages of a survey research

-1.3. Sampling plan

-1.4. Survey models

2 2. THE QUESTIONNAIRE

- 2.1. Structure and recommendations in the design of questionnaires

- 2.2. Types of questions in the questionnaires

- 2.3. Multi-item scales in the questionnaires

3 3. SOFTWARE FOR SURVEYS

- 3.1. Introduction to software for surveys

- 3.2. Web software for surveys

- 3.3. Software for data analysis

%

7. ASSESSMENT METHODS AND CRITERIA

Description Type Final Eval. Reassessment

Exam  50,00 Activity evaluation with Virtual Media No Yes

Team work  40,00 Work No Yes

Individual participation  10,00 Others No No

 100,00 TOTAL

Observations

- Individual exam: evaluation, through an exam on the Moodle Platform, of the theoretical knowledge acquired by students.

- Teamwork: evaluation of the students' ability to apply the theoretical knowledge to a specific research based on surveys.

- Individual participation: evaluation of students´ participation in the tasks proposed by the teacher.

Observations for part-time students

Students enrolled part-time will be assessed with a written exam and individual practical work (following the guidelines 

established in the subject).
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