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3.1 LEARNING OUTCOMES

Students will learn about the latest trends in marketing research: topics and data analyses.-

4. OBJECTIVES

- Understand the main lines of marketing research.

- Know how to organize a research paper in marketing.

- Understand the application of advanced analysis techniques in marketing.
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6. COURSE ORGANIZATION

CONTENTS

1 RESEARCH TRENDS IN MARKETING

2 RESEARCH AND PUBLICATION IN MARKETING

3 ADVANCED TECHNIQUES OF DATA ANALYSIS IN MARKETING

%

7. ASSESSMENT METHODS AND CRITERIA

Description Type Final Eval. Reassessment

Individual work  100,00 Work No Yes

 100,00 TOTAL

Observations

Work that allows evaluating the student's ability to apply theoretical knowledge in real scientific research.

Observations for part-time students

A work will be carried out that addresses, in a practical way, the different contents of the subject.
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