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3.1 LEARNING OUTCOMES

- Acquisition of knowledge and skills to analyze, design and implement a business initiative in internet

- Get an overview of the historical evolution and future trends of Web business models
Understand and analyze the different models developed web business .
Identify and assess the advantages and disadvantages of the different business models and corresponding strategies .
Understanding the strategic variables and technologies involved in the development of Web business models .
Acquire the knowledge and skills necessary for the development of business models based on the Web .

- Learning about the different patterns of current business models

- Using collaborative tools

- Ability to advise on technological and organizational aspects

4. OBJECTIVES

Get an overview of the historical evolution and future trends of Web business models

Understand and analyze the different models developed web business .

Identify and assess the advantages and disadvantages of the different business models and corresponding strategies .
Understanding the strategic variables and technologies involved in the development of Web business models .
Acquire the knowledge and skills necessary for the development of business models based on the Web .

6. COURSE ORGANIZATION

CONTENTS

1 Business models

2 Web initiatives development
Description Type Final Eval. Reassessn %
IDEA Work No Yes 20,00
Test Written exam No Yes 30,00
Tools Work No Yes 15,00
Field work Work No Yes 15,00
Patterns Work No Yes 20,00
TOTAL 100,00
Observations

Observations for part-time students
Delivery of works indicated by the professors
Test
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