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Double Degree in Administration and Business Management and Economics
Double Degree in Business Administration and Management and Labour Relations
Double Degree in Law and Administration and Business Management
First Degree in Business Administration and Management

Academic year 2026 - 2027

1. IDENTIFYING DATA

Degree Double Degree in Administration and Business Management and Type and Year |Compulsory. Year 4
Economics Compulsory. Year 3
Double Degree in Business Administration and Management and Compulsory. Year 4
Labour Relations Compulsory. Year 3

Double Degree in Law and Administration and Business Management
First Degree in Business Administration and Management

Faculty Faculty of Economics and Business Studies

Discipline Subject Area: Business Communication
Module: Training in Marketing

Course unit title and | G906 - Business Communication

code

Number of ECTS 6 Term Semester based (1)

credits allocated

Knowledge Field Economic sciences, administration and business management, marketing, commerce, accountancy and tourism
Web

Language of Spanish English Friendly No Mode of delivery Face-to-face
instruction

Department DPTO. ADMINISTRACION DE EMPRESAS

Name of lecturer IGNACIO ALFREDO RODRIGUEZ DEL BOSQUE RODRIGUEZ

E-mail ignacio.rodriguezdelbosque®@unican.es

Office Edificio de las Facultades de Derecho y Ciencias Econédmicas y Empresariales. Planta: + 2. DESPACHO (E255)
Other lecturers MARIA LUISA GALLO ALEGRIA

JAVIER FLAMINIO TUNAS MATILLA

4. OBJECTIVES

Page 10f 2



U ﬂlve I’Sld(]d Vice-rector for Academic
d e Cq ntq briq Faculty of Economics and Business Studies

1. Understand the role of communication within the communication mix
2. Know how communication influences consumer behavior

3. Know the methodology of creating messages

4. Identify the different types of communication techniques

5. Know the importance of communication to maximize ROI

6. SUBJECT PROGRAM

1 Lesson 1: Business Communication
Lesson 2: The Communication Plan
Lesson 3: Advertising I: Message
Lesson 4: Advertising II: Media
Lesson 5: Internet Communication
Lesson 6: Sales Promotion

Lesson 7: Sales Force

Lesson 8: Public Relations

2 Lesson 3: Advertising I: Message
Lesson 4: Advertising II: Media
Lesson 5: Internet Communication
Lesson 6: Sales Promotion

Lesson 7: Sales Force

Lesson 8: Public Relations

7. ASSESSMENT METHODS AND CRITERIA

Team work Work No Yes 30,00
Midterm Exam | Activity evaluation with Virtual Media No Yes 30,00
Examen final Activity evaluation with Virtual Media Yes Yes 30,00
Classwork, team work and final exam. Work No Yes 10,00

To pass both the midterm and final exams, students must obtain a minimum score of 5.0 out of 10 on each exam. Both exams must be
passed in order for the final course grade average to be calculated. The midterm exam may be retaken as part of the final exam, which
will take place on the official date announced by the institution.

The extraordinary September examination will consist of a single theoretical and practical assessment.

Part-time students are required to take a written examination at the end of the semester, which may be retaken during the
extraordinary September examination period. The assessment will consist of a single theoretical and practical test covering all course
content.

8. BIBLIOGRAPHY AND TEACHING MATERIALS

Rodriguez del Bosque, I. (2026): Comunicacién Comercial. Aula Virtual Moodle UC.
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