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1. IDENTIFYING DATA

Degree First Degree in Business Administration and Management Type and Year |Optional. Year 3
Faculty Faculty of Economics and Business Studies
Discipline Subject Area: Information Systems and Web Strategies

Course unit title and | G925 - Models of Web Business and Strategies

code

Number of ECTS 6 Term Semester based (2)

credits allocated

Knowledge Field Economic sciences, administration and business management, marketing, commerce, accountancy and tourism
Web

Language of Spanish English Friendly No Mode of delivery Face-to-face
instruction

Department DPTO. ADMINISTRACION DE EMPRESAS

Name of lecturer MARIA ELENA GARCIA RUIZ

E-mail elena.garcia@unican.es

Office Edificio de las Facultades de Derecho y Ciencias Econémicas y Empresariales. Planta: + 2. DESPACHO (E208)
Other lecturers PABLO MARIA DE CASTRO GARCIA

4. OBJECTIVES

Get an overview of the historical evolution and future trends of Web business models

Understand and analyze the different models developed web business .

Identify and assess the advantages and disadvantages of the different business models and corresponding strategies.
Understanding the strategic variables and technologies involved in the development of Web business models .
Acquire the knowledge and skills necessary for the development of business models based on the Web.

6. SUBJECT PROGRAM

1 Business models

2 Web initiatives development
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7. ASSESSMENT METHODS AND CRITERIA

Exams Written exam No Yes 50,00
Oral presentations Oral Exam No Yes 15,00
Written works Work No Yes 30,00
Computer practices Laboratory evaluation No Yes 5,00

Delivery of works indicated by the professors
Test
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